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PROGRAM CONCENTRATION:
Family & Consumer Sciences

CAREER PATHWAY: 


Consumer Services 

Consumer Services prepares students for employment in consumer services and related services, and provides the foundations for study in higher education that leads to consumer services-related careers.  A project-based approach that utilizes higher order thinking, communication, leadership, and management processes is recommended. This pathway includes, but is not limited to: management of a variety of resources and needs; methods for achieving and maintaining living arrangements; environmental and energy issues; impacts of technology; and employability skills.  Ethical, legal, and safety issues are to be addressed. Students learn employment and management skills that include business structure, consumer rights and responsibilities, testing and demonstration of products, consumer communications, and resource management.  This pathway is recommended for all students to build basic economic proficiencies.  

The Consumer Services pathway prepares students to understand the values, needs, wants, goals, and resources that enable them to make wise decisions which contribute to financial stability and improved quality of family life. Family Career and Community Leaders of America (FCCLA) integration is an integral part of this course.

CTAE Foundation Skills

The Foundation Skills for Career, Technical and Agricultural Education (CTAE) are critical competencies that students pursuing any career pathway should exhibit to be successful. As core standards for all career pathways in all program concentrations, these skills link career, technical and agricultural education to the state’s academic performance standards. 

The CTAE Foundation Skills are aligned to the foundation of the U. S. Department of Education’s 16 Career Clusters. Endorsed by the National Career Technical Education Foundation (NCTEF) and the National Association of State Directors of Career Technical Education Consortium (NASDCTEC), the foundation skills were developed from an analysis of all pathways in the 16 occupational areas. These standards were identified and validated by a national advisory group of employers, secondary and postsecondary educators, labor associations, and other stakeholders. The knowledge and skills provide learners a broad foundation for managing lifelong learning and career transitions in a rapidly changing economy.

CTAE-FS-1 Technical Skills: Learners achieve technical content skills 

necessary to pursue the full range of careers for all 

pathways in the program concentration. 
CTAE-FS-2 Academic Foundations: Learners achieve state academic 

standards at or above grade level.

CTAE-FS-3 Communications: Learners use various communication 

skills in expressing and interpreting information.

CTAE-FS-4 Problem Solving and Critical Thinking: Learners define 

and solve problems, and use problem-solving and 

improvement methods and tools.

CTAE-FS-5 Information Technology Applications: Learners use 

multiple information technology devices to access, 

organize, process, transmit, and communicate 

information. 

CTAE-FS-6 Systems: Learners understand a variety of organizational 

structures and functions.

CTAE-FS-7 Safety, Health and Environment: Learners employ safety, 

health and environmental management systems in 

corporations and comprehend their importance to 

organizational performance and regulatory compliance.

CTAE-FS-8 Leadership and Teamwork: Learners apply leadership and 

teamwork skills in collaborating with others to accomplish organizational goals and objectives. 

CTAE-FS-9 Ethics and Legal Responsibilities: Learners commit to 

work ethics, behavior, and legal responsibilities in the 

workplace.

CTAE-FS-10 Career Development: Learners plan and manage 

academic-career plans and employment relations.

CTAE-FS-11 Entrepreneurship: Learners demonstrate understanding of 

concepts, processes, and behaviors associated with 

successful entrepreneurial performance.

PROGRAM CONCENTRATION:
Family & Consumer Sciences

CAREER PATHWAY: 


Consumer Services 

COURSE TITLE:  


Consumer Awareness

This course prepares students with skills and examines career opportunities in the area of consumer services. Areas of study include: an awareness of the consumer services industry; external influences on consumer services; an examination of consumer rights and responsibilities; consumer protection; consumer affairs and services; consumer financial planning, consumer credit, and consumer services in energy, environmental, and resource management.  This course will include at least one comprehensive project-based learning activity.

Competencies for the co-curricular student organization Family, Career and Community Leaders of America (FCCLA) are integral components of both the core employability skills standards and the technical skills standards. FCCLA activities incorporated throughout instructional strategies developed for the course is recommended. 

CTSO

FCS-CA-1.   The student will examine FCCLA, a career technical student organization that supports the FACS  program area with integrated national curriculum, as well as opportunities to develop knowledge,  leadership skills and community involvement.


a. Explain the history of Family, Career and Community Leaders of America.


b. Demonstrate knowledge learned through FCCLA National Programs.


c.  Implement a community service project within the local FCCLA chapter.

Academic Standard:

ELA10LSV1:    Employs group decision-making techniques such as brainstorming or a problem-solving sequence (e.g., recognizes problem, defines problem, identifies possible solutions, selects optimal solution implements solution, and evaluates solution).
ELA10LSV1:   Offers own opinion forcefully without domineering; Contributes voluntarily and responds directly when solicited by teacher or discussion leader; Gives reasons in support of opinions expressed.

CONTENT KNOWLEDGE

FCS-CA-2.  Students will demonstrate knowledge and understanding of the academic subject matter required for proficiency within their area.  Academic standards are integrated throughout the standard statements within their applicable discipline areas and documented immediately following the standard statement.

CAREER DECISIONS

FCS-CA-3.  Students will determine career opportunities and professional requirements and issues for the personal finance industry.

a. Explore basic knowledge and awareness of employment expectations.

b. Research and evaluate consumer services career levels and responsibilities, demands, and rewards for respective levels.

c. Analyze the future employment outlook in the personal finance industry.

d. Describe levels of employment and entrepreneurial opportunities in the personal industry and local sources of employment information.

e. Determine opportunities for continuing education that enhance career advancement.

f. Identify the practical reasoning process, problem solving, and self-management techniques to be successful in the workplace.

g. Demonstrate knowledge of finance-related professional organizations.
h. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Career Investigation, Job Interview, Career Connections.
Academic Standards:

ELA11W1:  The student produces writing that establishes an appropriate organizational structure, sets a context and engages the readers, maintains a coherent focus throughout, and signals a satisfying closure.

SSEPF6:  The student will describe how the earnings of workers are determined in the marketplace.

ELA11W3:  The student uses research and technology to support writing.
NSFCS3.1:  Analyze career paths within consumer service industries.
CONSUMER ECONOMIC SYSTEM

FCS-CA-4.  Students will identify and discuss the consumer’s role in the economic system.

a. Describe the importance of the consumer services industry and the role of the industry in the local, state, national, and global economies.

b. Identify classifications of the individual in the economic system.

c. Relate consumer skills to real life economic situations.

d. Demonstrate consumer awareness of individual and cultural differences.

e. Identify difference between inflation and recession on consumers.

f. Discuss the economic system.

g. Describe how the economic system works to produce goods and services.
h. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Financial Fitness
Academic Standards:
ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
SSEF4:  The student will compare and contrast different economic systems and explain how they answer the three basic economic questions of what to produce, how to produce, and for whom to produce

SSEF5:  The student will describe the roles of government in a market economy.

SSEMI3:  The student will explain how markets, prices, and competition influence economic behavior.

CONSUMER GOODS AND SERVICES

FCS-CA-5.  Students will identify effective practices for purchasing consumer goods and services. 
a. Explore the effect of advertising on consumer decisions.

b. Identify consumer rights and responsibilities.

c. Evaluate ways to solve performance and design problems, billing errors, or misunderstandings to satisfy the consumer.

d. Identify the major differences between basic contractual obligations, warranties, and contracts.

e. Explain the process of comparison shopping.
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
SSEF1:  The student will explain why limited productive resources and unlimited wants results in scarcity, opportunity costs, and trade-offs for individuals, businesses, and governments.

SSEF3:  The student will explain how specialization and voluntary exchange between buyers and sellers increase the satisfaction of both parties.

NSFCS3.5:  Demonstrate skills needed for product development, testing, and presentation.

CONSUMER PROGRAMS AND SERVICES

FCS-CA-6.  Students will analyze various consumer programs and services.

a. Identify consumer programs, information, and services.

b. Describe agencies engaged in environmental protection and the services provided. 

c. Identify local and state regulations relating to the conservation of natural resources.

d. Outline behaviors consumers can use to conserve resources and maintain the environment.
e. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Environmental Ambassador, Recycle & Redesign, Financial Fitness
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.

NSFCS3.4:  Analyze resource consumption for conservation and waste management practices.
CONSUMER PROTECTION

FCS-CA-7.  Students will examine essential consumer protection laws and regulations.

a. Recognize situations when binding arbitration, small claims court, or filing a lawsuit is needed to resolve a consumer problem.

b. List steps consumers should follow regarding identity theft.

c. Identify consumer rights regarding illegal credit card use.

d. Explain the impact of consumer protection laws on the cost and quality of goods and services.

e. Explore the cost of shoplifting, employee dishonesty, and the non-ethical use of the return and exchange policy to consumers.

Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
NSFCS3.5:  Demonstrate skills needed for product development, testing, and presentation.

CONSUMER HOUSING
FCS-CA-8.  Students will explore various housing options.
a. Describe factors that effect housing choices.

b. Compare the pros and cons of renting and buying a home. 
c. Identify factors that effect energy efficiency in the home.

d. Identify and explain the Energy Guide and Energy Star labels for appliances and manufactured housing.
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
MM1P4:  Students will make connections among mathematical ideas and to other disciplines.

CONSUMER FINANCES

FCS-CA-9.  Students will investigate various financial aspects of consumer life.

a. Explore guidelines for setting and reaching financial goals.

b. Discuss the importance of needs and wants when determining financial goals.

c. Use the decision-making process in managing personal finances.

d. Identify paycheck deductions and their purposes.

e. Discuss various banking options for savings and checking accounts.

Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
SSEPF2:  The student will explain that banks and other financial institutions are businesses that channel funds from savers to investors.
MM1P1:  Students will solve problems (using appropriate technology).

MM1P4:  Students will make connections among mathematical ideas and to other disciplines.

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.

PROGRAM CONCENTRATION:
Family & Consumer Sciences

CAREER PATHWAY: 


Consumer Services 

COURSE TITLE:  


Consumer Skills

This course in consumer services focuses on the development of skills to enable students to work with consumers in a variety of consumer services settings.  In-depth skills are developed in such areas as working with individuals in the exercise of their consumer rights, credit counseling, and in the management of their resources.  Students also develop skills in consumer communications, product testing and demonstration, and consumer advocacy.  This course will include at least one comprehensive project-based learning activity.

Competencies for the co-curricular student organization Family, Career and Community Leaders of America (FCCLA) are integral components of both the core employability skills standards and the technical skills standards. FCCLA activities incorporated throughout instructional strategies developed for the course is recommended. 

CTSO

FCS-CS-1.   The student will examine FCCLA, a career technical student organization that supports the FACS program area with integrated national curriculum, as well as opportunities to develop knowledge,  leadership skills and community involvement.


a. Explain the history of Family, Career and Community Leaders of America.


b. Demonstrate knowledge learned through FCCLA National Programs.


c.  Implement a community service project within the local FCCLA chapter.

Academic Standard:

ELA10LSV1:    Employs group decision-making techniques such as brainstorming or a problem-solving sequence (e.g., recognizes problem, defines problem, identifies possible solutions, selects optimal solution implements solution, and evaluates solution).
ELA10LSV1:   Offers own opinion forcefully without domineering; Contributes voluntarily and responds directly when solicited by teacher or discussion leader; Gives reasons in support of opinions expressed.

CONTENT KNOWLEDGE

FCS-CS-2.  Students will demonstrate knowledge and understanding of the academic subject matter required for proficiency within their area.  Academic standards are integrated throughout the standard statements within their applicable discipline areas and documented immediately following the standard statement.

CAREER DECISIONS

FCS-CS-3.  Students will determine career opportunities and professional requirements and issues for the personal finance industry.

a. Explore basic knowledge and awareness of employment expectations.

b. Research and evaluate consumer services career levels and responsibilities, demands, and rewards for respective levels.

c. Analyze the future employment outlook in the personal finance industry.

d. Describe levels of employment and entrepreneurial opportunities in the personal industry and local sources of employment information.

e. Determine continuing education opportunities that enhance career advancement.

f. Identify the practical reasoning process, problem solving, and self-management techniques to be successful in the workplace.

g. Demonstrate knowledge of finance-related professional organizations.
h. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Career Investigation, Job Interview, Career Connections
Academic Standards:

ELA11W1:  The student produces writing that establishes an appropriate organizational structure, sets a context and engages the readers, maintains a coherent focus throughout, and signals a satisfying closure.

SSEPF6:  The student will describe how the earnings of workers are determined in the marketplace.

ELA11W3:  The student uses research and technology to support writing.

NSFCS3.1:  Analyze career paths within consumer service industries.  
CONSUMER RIGHTS AND RESPONSIBILITIES

FCS-CS-4.  Students will identify consumer rights and responsibilities.

a. List basic consumer rights.

b. Explain basic consumer responsibilities.

c. Recommend strategies to use when exercising rights.
d. Outline factors that assist in the creation of consumer protection laws and regulations.

e. List major provisions of national consumer protection laws.

f. Identify factors for complying with laws and regulations.

g. State the penalties for failing to comply with consumer laws and regulations.
h. Outline the major provisions of the Telemarketing Sales Rule (TSR).
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
CONSUMER INFORMATION

FCS-CS-5.  Students will analyze sources of consumer information and types provided.
a. Assess the accuracy, objectivity, and reliability of consumer information.

b. Identify the standards of quality goods and services.

c. Identify courses of action consumers should take if a manufacturer or seller does not solve a consumer problem.

Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.

NSFCS3.2:  Analyze factors that impact consumer advocacy.
CONSUMERS AND THE MEDIA

FCS-CS-6.  Students will describe the role of the media in the economic system.

a. Identify the role of the media.

b. Identify and evaluate media commonly used to disseminate consumer information.

c. Prepare informational materials on selected products or issues for consumer use.

d. Outline a public relations plan for a selected business or organization that enhances customer relations.

e. Explain how a non-profit consumer advocacy organization educates consumers.
f. Describe how the media assists the consumer as investigative reporters.
g. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Promote & Publicize
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
ELA11LSV2:  The student formulates reasoned judgments about written and oral communication in various media genres.  The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrates solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description.

NSFCS3.2:  Analyze factors that impact consumer advocacy.
CONSUMERS AND ADVERTISEMENT

FCS-CS-7.  Students will investigate advertising in the economic system.

a. Identify examples of deceptive advertising.

b. Evaluate the impact of advertising on forming consumer opinion.

Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
ELA11LSV2:  The student formulates reasoned judgments about written and oral communication in various media genres.  The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrates solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description.

CONSUMER FRAUD

FCS-CS-8.  Students will evaluate fraudulent practices.

a. Discuss examples of deceptive business practices and commercial fraud. 
b. Describe strategies individuals can use to reduce the risk of consumer fraud. 
c. Explain the process for reporting deception and fraud.

Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
ELA11LSV2:  The student formulates reasoned judgments about written and oral communication in various media genres.  The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrates solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description.

SSEF3:  The student will explain how specialization and voluntary exchange between buyers and sellers increase the satisfaction of both parties.

CONSUMER PRODUCT INFORMATION

FCS-CS-9.  Students will use the basic procedures for providing product information.

a. Identify different types of market research and testing.

b. Determine how market research affects consumer trends and product development.

c. Analyze a consumer product by comparing labeling, packaging, and support material.

d. List ways to educate consumers on features, use, and care of selected products.
e. Compare and contrast sales techniques that assist consumers in the selection of goods and services.

f. Identify factors to be considered in consumer product safety. 
g. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Food Innovations
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.

NSFCS3.5:  Demonstrate skills needed for product development, testing, and presentation.
CONSUMER PROBLEM RESOLUTION

FCS-CS-10.  Students will analyze different types of consumer problem resolution.  

a. Explain how customer complaints and feedback affect management decisions and policies.

b. Identify different types of regulatory groups at the state and national levels and outline their roles.

c. Determine the role of government in consumer protection and agencies to contact with complaints.

d. Explain the statement “caveat emptor”.

e. Demonstrate procedures to follow in filing a specific consumer complaint and/or in exercising their rights in consumer situations. 
f. List reasons a complaint might not be answered.

g. Identify sources for assistance in resolving consumer problems.
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
CONSUMER MOVEMENT

FCS-CS-11.  Students will investigate the history of the consumer movement.
a. Examine the timeline of the consumer movement.

Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
CONSUMER ETHICS

FCS-CS-12.  Students will determine pathways of ethical practices in the world of consumers.
a. Analyze the role of ethics in consumer decisions.

b. Discuss how business ethics change because of public opinion.
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
CONSUMER ADVOCACY

FCS-CS-13.  Students will evaluate the consumer advocacy process.

a. Identify the role of advocacy groups in raising consumer awareness.

b. Outline the contributions of legislative and business policy makers.
c. Describe the effects of consumer protection laws.

d. Describe different strategies individuals can use to become consumer advocates.

e. Identify different types of regulatory groups and their roles.
f. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Interpersonal Communication
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
NSFCS3.2:  Analyze factors that impact consumer advocacy.

PROGRAM CONCENTRATION:
Family & Consumer Sciences

CAREER PATHWAY: 


Consumer Services 

COURSE TITLE:  


Consumer Finance

This course provides students with knowledge for real life in order to understand the importance of managing their income to meet individual and family goals across the lifespan. Students will focus on career opportunities and professional requirements for employment within the finance industry, developing and managing a financial plan, handling credit and managing debt, savings, investments, insurance, housing, and vehicles.  This course will include at least one comprehensive project-based learning activity.

Competencies for the co-curricular student organization Family, Career and Community Leaders of America (FCCLA) are integral components of both the core employability skills standards and the technical skills standards. FCCLA activities incorporated throughout instructional strategies developed for the course is recommended. 

CTSO

FCS-CF-1.   The student will examine FCCLA, a career technical student organization that supports the FACS program area with integrated national curriculum, as well as opportunities to develop knowledge,  leadership skills and community involvement.


a. Explain the history of Family, Career and Community Leaders of America.


b. Demonstrate knowledge learned through FCCLA National Programs.


c.  Implement a community service project within the local FCCLA chapter.

Academic Standard:

ELA10LSV1:    Employs group decision-making techniques such as brainstorming or a problem-solving sequence (e.g., recognizes problem, defines problem, identifies possible solutions, selects optimal solution implements solution, and evaluates solution).
ELA10LSV1:   Offers own opinion forcefully without domineering; Contributes voluntarily and responds directly when solicited by teacher or discussion leader; Gives reasons in support of opinions expressed.

CONTENT KNOWLEDGE

FCS-CF-2.  Students will demonstrate knowledge and understanding of the academic subject matter required for proficiency within their area.  Academic standards are integrated throughout the standard statements within their applicable discipline areas and documented immediately following the standard statement.

CAREER DECISIONS

FCS-CF-3.  Students will determine career opportunities and professional requirements and issues for the personal finance industry.

a. Explore basic knowledge and awareness of employment expectations.

b. Research and evaluate consumer services career levels and responsibilities, demands, and rewards for respective levels.

c. Analyze the future employment outlook in the personal finance industry.

d. Describe levels of employment and entrepreneurial opportunities in the personal industry and local sources of employment information.

e. Determine continuing education opportunities that enhance career advancement.

f. Identify the practical reasoning process, problem solving, and self-management techniques to be successful in the workplace.

g. Demonstrate knowledge of finance-related professional organizations.
h. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Career Investigation, Job Interview, Career Connections.

Academic Standards:

ELA11W1:  The student produces writing that establishes an appropriate organizational structure, sets a context and engages the readers, maintains a coherent focus throughout, and signals a satisfying closure.

SSEPF6:  The student will describe how the earnings of workers are determined in the marketplace.

ELA11W3:  The student uses research and technology to support writing.

NSFCS3.1: Analyze career paths within consumer service industries.

CONSUMER INCOME

FCS-CF-4.  Students will analyze sources of income and its relationship to financial goals.

a. Explore and determine personal financial factors and the impact on desired lifestyle.

b. Examine a career choice and its effect on personal finances.

c. Evaluate financial practices that foster economic self-sufficiency for individuals and families.

d. Identify entrepreneurial opportunities.

e. Analyze entrepreneurial income and traditional income.

Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.

SSEPF6:  The student will describe how the earnings of workers are determined in the marketplace.

MM1P1:  Students will solve problems (using appropriate technology).

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.
CONSUMER FINANCES

FCS-CF-5.  Students will explain the processes involved in managing personal finances. 

a. Identify needs and wants.

b. Describe decision making steps relating to financial needs and wants.

c. Formulate a personal spending and savings plan.

d. Analyze the differences in financial institutions and services to meet financial goals.

e. Apply decision making processes to financial planning, banking, budgeting, and record keeping. 
f. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Financial Fitness, Georgia Saves
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
SSEPF1:  The student will apply rational decision making to personal spending and saving choices.

MM1P1:  Students will solve problems (using appropriate technology).

MM1A3:  Students will solve simple equations.

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.

CONSUMER CREDIT

FCS-CF-6.  Students will evaluate types and sources of credit and their impact on the financial well-being of individuals and families.

a. Identify reasons for establishing and maintaining good credit. 
b. Evaluate factors that affect creditworthiness.

c. Explain the types, roles, and sources of credit.

d. Compare sources of consumer credit.

e. Evaluate the terms and conditions of credit cards.

f. Evaluate the terms and conditions of consumer loans.

g. Complete a credit application.

h. Examine a personal credit report. 
i. Discuss the effect of credit rating on finances.

j. Explain various types of credit records.
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
SSEPF4:  The student will evaluate the costs and benefits of using credit.

MM1P1:  Students will solve problems (using appropriate technology).

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.

CONSUMER CREDIT PROTECTION

FCS-CF-7.  Students will evaluate current strategies for consumer protection.
a. Describe the importance of consumer protection.
b. Identify ways to protect against identity theft.
c. Explain the time-sensitive nature of resolving credit disputes.
d. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Illustrated Talk.
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
CONSUMER DEBT

FCS-CF-8.  Students will analyze the impact of debt on personal finances. 

a. Evaluate the causes of debt.

b. Analyze options for debt resolution.

c. Explore the cost and effect of bankruptcy.

d. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Financial Fitness.
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
MM1P1:  Students will solve problems (using appropriate technology).

MM1P4:  Students will make connections among mathematical ideas and to other disciplines.
CONSUMER SAVINGS

FCS-CF-9.  Students will critique savings options.

a. Evaluate savings options to meet short-term and long-term goals.

b. Explain the relationship between saving and investing.
c. Calculate using “Rule of 72” and the “time value of money”.

d. Identify assets, liabilities, debt, and net worth. 

e. Identify the relationship between income, expenditures, and savings.
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.

MM1D1:  Students will determine the number of outcomes related to a given event.

MM1P1:  Students will solve problems (using appropriate technology).

MM1P4:  Students will make connections among mathematical ideas and to other disciplines.

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.

CONSUMER INVESTMENTS

FCS-CF-10.  Students will explore investment opportunities.

a. Evaluate investment options to meet short-term and long-term goals.

b. Identify types of investment alternatives and their risk-to-return relationship.

c. Analyze factors affecting the rate of return on investments.
d. Explore an investment portfolio.

e. Discuss the purchase of homes and automobiles as investments.
Academic Standards:

MM1D1:  Students will determine the number of outcomes related to a given event.

MM1D2:  Students will use the basic laws of probability.

MM1P1:  Students will solve problems (using appropriate technology).

MM1P4:  Students will make connections among mathematical ideas and to other disciplines.

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.

CONSUMER INSURANCE 

FCS-CF-11.  Students will compare insurance plans.

a. Describe various types of insurance.

b. Evaluate insurance protection against financial loss.
c. Examine individual insurance needs across the lifespan.

d. Determine insurance coverage required by law. 
Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
SSEPF5:  The student will describe how insurance and other risk-management strategies protect against financial loss.

MM1D2:  Students will use the basic laws of probability.

MM1P1:  Students will solve problems (using appropriate technology).

MM1P4:  Students will make connections among mathematical ideas and to other disciplines.

CONSUMER FINANCIAL GOALS

FCS-CF-12.   Students will analyze the need for financial management to meet goals.

a. Examine the impact of media and technology on financial decisions.

b. Describe the need for personal and family financial planning.

c. Review personal and legal documents related to personal finances.

d. Identify factors that affect personal finances through the lifespan.
e. Identify positive and negative methods of managing money.
f. Participation is suggested, but not limited to the following FCCLA competitive events/national programs which will strengthen the knowledge acquired in this standard:  Life Event Planning.
Academic Standards:

SSEPF2:  The student will explain that banks and other financial institutions are businesses that channel funds from savers to investors.

MM1A3:  Students will solve simple equations.

MM1P1:  Students will solve problems (using appropriate technology).

MM1P4:  Students will make connections among mathematical ideas and to other disciplines.

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.

CONSUMER SPENDING DECISIONS

FCS-CF-13.  Students will discuss the importance of the consumer in the marketplace.

a. Explain guidelines for planning purchases.

b. Discuss various financial services for purchasing.  

c. Explain budgeting of resources to include food, clothing, shelter, and transportation.
d. Determine the impact of media messages on spending decisions.

Academic Standards:

SSEF1:  The student will explain why limited productive resources and unlimited wants result in scarcity, opportunity costs, and trade-offs for individuals, businesses, and governments.
MM1P1:  Students will solve problems (using appropriate technology).

MM1P4:  Students will make connections among mathematical ideas and to other disciplines.

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.

CONSUMER HOUSING

FCS-CF-14.  Students will assess information related to housing.

a. Examine the influence of values and goals on housing choices.

b. Discuss housing decisions and factors that affect these choices.

c. Explain the roles of a tenant, landlord, and roommate.

d. Evaluate the resources available to rent or purchase housing and furnishings.

Academic Standards:

ELA12W1:  The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
MM1P1:  Students will solve problems (using appropriate technology).

CONSUMER TRANSPORTATION

FCS-CF-15.  Students will assess information related to transportation.

a. Analyze transportation options.

b. Evaluate costs and responsibilities of owning a vehicle.

c. Identify the advantages and disadvantages of owning or leasing a vehicle.

d. Compare the purchase of a new or used vehicle.

e. Assess the annual cost incurred of maintaining a vehicle.

f. Identify possible sources of automobile loans.

Academic Standards:

MM1P1:  Students will solve problems (using appropriate technology).

MM1P4:  Students will make connections among mathematical ideas and to other disciplines.

CONSUMER TAXES

FCS-CF-16.  Students will investigate various tax responsibilities.  

a. Analyze tax options.

b. Discuss tax obligations and use of tax forms.

c. Examine taxing alternatives.

Academic Standards:

SSCG7:  The student will describe how thoughtful and effective participation in civic life is characterized by obeying the law, paying taxes, serving on a jury, participating in the political process, performing public service, registering for military duty, being informed about current issues, and respecting differing opinions.

SSCG18:  The student will demonstrate knowledge of the powers of Georgia’s state and local governments.  

SSEPF3:  The student will explain how changes in monetary and fiscal policy can have an impact on an individual’s spending and saving choices.

NSFCS3.3:  Analyze factors in developing a long-term financial management plan.

Additional Information:
1. Industry Validation

a. Banking and Lending Agencies

b. Insurance Agencies

c. Mortgage Companies

d. National Credit Union Association

e. Tax and Accounting Services

f. Governor’s Office of Consumer Affairs
g. Better Business Bureau

h. Credit Unions

i. Consumer Credit Counseling Service

2. High Demand, High Skill, or High Wage Occupational related to this pathway

a. Actuary

b. Financial (Corporate) Attorney

c. Automotive Sales and Lending 

d. Banking 

e. CPA, Accounting

f. Credit Counselors

g. Entertainment Venues

h. Financial Planners

i. Governor’s Office of Consumer Affairs

j. Insurance

k. Mortgage Lenders

l. Non-Profit Organizations

m. Owners/Operators

n. Public Administration

o. Purchasing/Buying 

p. Real Estate

q. Retail/Sales

r. Retirement Advising

s. Sports Agents

3. End of pathway assessment

a. To Be Developed

4. Post secondary opportunities, internships, or apprenticeships available

a. Housing & Consumer Economics

i. Consumer Economics

ii. Consumer Journalism

iii. Extension

iv. Family Financial Planning

v. Housing

vi. Housing with an Emphasis in Residential Property Management

b. Internship Availability

i. Banking Services

ii. Child Care Agencies

iii. Construction Sites

iv. Consumer Advocacy Centers

v. Credit Counseling Centers

vi. Education Centers

vii. Elder Care/Assisted Living Centers

viii. Financial Planners

ix. Health Centers

x. Hospitality & Tourism Industries

xi. Insurance Agencies

xii. Investment Centers

xiii. Media 

xiv. Non-Profit Organizations

xv. Real Estate Agencies

xvi. Restaurants

xvii. Retail Outlets

xviii. Sales Opportunities

xix. Sports Teams

xx. Tax Services

5. Economic Development

a. Consumer debt

b. Entrepreneurial Ventures

c. Family financial planning

d. High bankruptcy rate

e. High foreclosure rate

f. Identity Theft

g. Predatory lending

h. Public Administration

























